"Marketing and the Club Newsletter”
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Best Practices of the Publishing Industry
Can Help Solve the Problem

The publishing industry has been facing the same issues. For years they
have used industry standard ' best practices ' to expand readership. Four
of these same practices can be applied to the club industry to more
effectively deliver our message.

1. Be Visually Impressive
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2. Have Effective Content
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3. Use Good Journalism
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4. Be on Time and on Target
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How You Can Get Results
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Technological Tools
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Take Action Now

Only through the leadership of the general manager will progress be made
in the marketing effort. The newsletter is the most logical place to begin. It
will require commitment. Congratulations to the individual who said, "the
reason some people don't recognize opportunity is that it often comes
disguised as hard work. Good managers realize that effort is required if one
is to make real progress. Don't procrastinate on this most important area of
club management. It is not an area that you can totally delegate.
Your involvement is required. Take action now.
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